Advertisers Are Still Overspending on Print

Remain Optimistic About Mobile Ad Spend Growth...
Print Remains Way Over-Indexed Relative to Time Spent

% of Time Spent in Media vs. % of Advertising Spending, USA, 2014
Time Spent m Ad Spend

- N
Total Of Which ~ «
Internet Ad Mobile Ad

= $508 =s1 38

<— Opportunity
in USA

m
E

=

§2
-

g%
S o
%)
§o
oL
© @
25
=3
B
L6
k-]

2

Internet Mobile

»{‘u KP Source Adwrledng spend basad on IAS Gals Br Il yeur 2014 Prinlincudes noeipepr and mug e ~ £58. cgpatunly cdod et asum ing Mo al sgand s egail i nespac v time
\w B Spurt shure Teme spant shire i biceed 00 Aadater 414 (A uded © otos OSS0s | o kce§ ol med 4 spend . Arswe danate VY il n garourt shine 16

Meeker showed a nearly identical slide last year, comparing the amount of time people
spend with various forms of media to the percentage of advertising spending dedicated to
each type of media. Radio seems pretty well calibrated, while print is still grabbing a
disproportionate percentage, and mobile has room to grow by about $25 billion.



